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摘  要
         
         
随着现代科技信息越来越发达，互联网已经深入到社会经济生活的各个方面，给企
业提供了良好的融资平台，也根据不同需求产生了许多创新的互联网金融商业模式
。其中P2P的模式由于速度快、费率低、范围广等很多优点受到社会普遍关注，产
生了大量的P2P平台，截止到2015年，全国注册的P2P机构数已经达到3598家。面对
如此快速的发展速度和竞争环境，如何更好地依托互联网，制定营销策略，开展有
效竞争，已经成为很多P2P平台关心的话题。
      本文首先从理论基础入手，梳理了互联网营销战略理论和国内外已有理论成
果；接着进行了我国P2P互联网营销分析，包括我国P2P互联网营销发展状况、A公
司的顾客分析、竞争者分析、公司分析；然后分析了A公司的市场定位，包括市场
细分、目标市场、市场定位、营销策略；其次是A公司互联网营销策略，包括总体
战略和竞争战略，其中竞争战略包括产品策略、渠道策略、促销策略、价格策略
；最后提出了A公司开展互联网营销的策略与实施，包括通过建立企业投资管理文
化进行促销，通过建立完善的财富管理培训制度开展促销，加强互联网营销促销广
告策略的规划性，提高促销广告互联网投放精准性，进一步加强互联网促销广告定
位，提高互联网促销创意水平和能力。最后进行了全文总结。
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Abstract
         
         
      With modern information technology more and more developed, the Internet
has penetrated into all aspects of social and economic life, to the enterprise
provides a good platform for financing, also according to the different needs of
produced many innovative financial business model on the Internet, including
third-party payment platform mode, P2P network model of micro credit, the public
and raise financing mode, Internet banking, Internet financial portal model and
virtual electronic money and other. P2P model which due to the fast speed, low
rates, a wide range and many other advantages of universal concern, resulting in
a large number of P2P platform, as of 2015, the number of registered P2P
institutions has reached 3598. In the face of such rapid development speed and
competitive environment, how to better rely on the Internet, the development of
marketing strategy, to carry out effective competition, has become a topic of
concern for many P2P platform.
This paper starts from the basic theory, combing the Internet marketing strategy
theory and the domestic and foreign existing theories; then analyzes China's
Internet marketing P2P, including China's P2P Internet marketing development
situation of A company, customer analysis, competitor analysis, company
analysis; and then analyzes the market position of A company, including market
segmentation, target market, market positioning and marketing strategies;
secondly is A's Internet marketing strategy, including the overall strategy and the
competition strategy, the competition strategy including product strategy, channel
strategy, promotion strategy, price strategy; finally put forward the strategy and
implementation of A company to carry out Internet marketing, including further
establish and perfect the corporate governance structure, strengthen the talent
team building, improve the management of Internet marketing consciousness,
strengthen the construction of enterprise culture, improve e-commerce
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Information system, strengthen information communication, strengthen the
management of risk management system of supervision, and the full text of the
summary.
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